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Part A (10 x 1 = 10 marks) 

Answer all the questions  

1.   The art and science of choosing target markets and building profitable relationships with them is 

called ________. 

a. Consumer Behaviour     b. Marketing Management   

c. Customer Life Time Value    d. None of the above  

2. The set of marketing tools a firm uses to implement its marketing strategy is called the ________. 

a. promotion mix    b.product mix  c. marketing mix        d. total quality management  

3.   ________ is the study of how individuals, groups, and organizations select, buy, use, and dispose 

of goods, services, ideas, or experiences to satisfy their needs and wants. 

a. Target marketing      b. Psychographic segmentation  

b. Consumer behaviour     d. Product differentiation  

4. A ________ consists of a group of customers who share a similar set of needs and wants. 

a. market target b. market group    c. market slice   d. market segment  

5. New product development starts with ________. 

a. concept development b.idea screening  c. idea generation d. market testing 

6. Product mix ________ refers to the number of different product lines the company carries. 

a. Width   b.breath   c. consistency   d. perimeter  

7.   A ________ is an individual acting on behalf of a company who performs one or more of the 

following activities: prospecting, communicating, servicing, and information gathering. 

a. press agent b.marketing manager   c. salesperson  d. publicist   

8. In _______________ pricing strategy high price is fixed as the product have an innovative feature 

a. Penetration  b. Skimming   c. Novel  d. Loss leader 

9.   ________ consists of a diverse collection of incentive tools, mostly short-term, designed to 

stimulate quicker and/or greater purchase of particular product/services by consumers or the trade 

a. Sales promotion     b. Advertising   c. Public relations  d. Media  

10. ____________ comprises of a set of independent organisations involved in the process of making 

a product or service available for use or consumption 

a. advertising       b. Sales   c. channel of distribution  d. publicity 



Part B (5 x 4 = 20 marks) 

Answer ALL the questions.  

11. a. Explain the objectives and importance of marketing. 

(or) 

 b. Distinguish between marketing and selling   

12.  a. What do you mean by market segmentation? Explain.  

(or) 

 b. Explain the cultural factors affecting consumer behaviour.  

13. a. Discuss the difference between consumer goods and industrial goods.  

(or) 

 b. Explain the elements of product mix.  

14. a. Briefly explain the pricing methods.  

(or) 

b. Discuss the possible actions of competitors to price cuts.  

15. a. Explain the difference between advertising and sales promotion.   

(or) 

b. Briefly explain the various types of channels.  

Part C (3 x 15 = 45 marks) 

Answer any THREE questions  

16. List and explain the factors and forces affecting marketing function. 

17. Explain the steps in consumer decision making process.  

18. Discuss the marketing strategies to be adopted during various stages in life cycle of a product.   

19. Enumerate the procedure for determination of price for a product.  

20. Discuss the steps in personal selling. 
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